1. Understanding the Strategy (0–3 marks)
· ☐ I clearly described what the organisation does.
· ☐ I explained what we want to achieve through social media.
· ☐ I included the main parts of a social media strategy (audience, platforms, content, engagement, measurement).

2. Structure and Clarity (0–2 marks)
· ☐ My ideas are organised in a way that is easy to follow.
· ☐ I used headings and clear, friendly language.

3. Examples and Practical Ideas (0–2 marks)
· ☐ I included realistic examples to show how the strategy could work.
· ☐ My examples help explain my thinking.

4. Insight and Reflection (0–2 marks)
· ☐ I showed reasoning behind my choices.
· ☐ I mentioned any considerations or challenges.

5. Presentation and Sources (0–1 mark)
· ☐ My document is neat and consistent, with sources noted if I used any.

