	Social Media Strategy Template
	

	1. Organisation Overview
	

	· Brief description of your organisation
	

	· Mission, values, and main activities
	

	· Current social media presence (if applicable)
	

	· Challenges and opportunities
	

	2. Goals and Objectives
	

	· What you want to achieve using social media
	

	· 2–4 clear, realistic objectives
	

	3. Audience Research
	

	· Primary audiences
	

	· Secondary audiences
	

	· What your audiences need or expect
	

	4. Platform Selection
	

	· Recommended platforms
	

	· Reasons for choosing each platform
	

	5. Content Strategy
	

	· Key themes or content pillars
	

	· Tone of voice and visual style
	

	· Sample one-week content plan (table or list)
	

	6. Engagement and Community Interaction
	

	· How you will communicate with followers
	

	· How you will respond to comments, questions, and concerns
	

	7. Measurement and Reflection
	

	· Indicators of success (engagement, reach, etc.)
	

	· How you will analyse results and make improvements
	

	8. Ethical and Practical Considerations
	

	· Privacy and permissions
	

	· Accessibility
	

	· Guidelines for volunteers
	



